Giles Slater, md of Figura,
is more than a designer of
bespoke kitchens - he has taken
a smart approach to growing
sales in tough times - page 26

Nevelli’s Bev Neville
brings a woman’s touch
to the macho world of
plumbing, albeit designer
radiators - page 37
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The Integra 864 high-gloss lacquer white finish with handleless
soft-close drawers by Habitat

'Snow way like... Mereway g&«a-

The crippling effects of the extraordinary wintery conditions in
December affected deliveries as well as deterring shoppers.

It prompted one retailer body to call on the Government to
postpone the VAT increase scheduled to start on 4 January,.

The snow and ice that brought the UK to a virtual standstillin
early and mid December hit our kbb industry hard, too. And stories
of companies going the extra mile to overcome the odds have
beencomingin thick and fast.

One, Mereway, even manoged to deliver kitchens and bathrooms
to the further reaches of Scotland despite three of its transport
drivers getting stuck ina 1 7-mile tailback that took a mammath
19 hoursto clear. The journey eventually ended ofter a 27-hour
ordegl when they finally unloaded their respective deliveries.

Having left Mereway's Birmingham HQ at 2am, the three plucky
drivers, Keith Vernon behind the wheel of o 38-tonne articulated
lorry ond Charles Bennett and Mike Spencer eachin 18tonne

The UK is just the
beginning of Methven'’s
European expansion,
says new UK ceo

Steve Lee —page 52

)

Habitat's

wwuw.ekbbusiness.co.uk

raid on

the kitchen sector

Home furnishing retailer Habitat haslaunched into the
fitted kitchen market with a German-manufactured offer.
The concept was due to be unveiled on Boxing Day at
five of its 34 UK stores—Kings Road, Tottenham Court Rd,
Lakeside, Oxford and Cambridge. The company says it
plans toroll out fitted kitchens to the majority of its stores.
Customers can choose from 103 door options, 16
carcase colours and almost 100 worktops —in granite,
Corian, stone and glass. Habitat says the fitted kitchen
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lorries, were determined 4
to meet their deliveries
whatever the weather
threw at them os they mode 5
their way to Aberdeen.

Keith had the extra burden of risking customer d|sclppomtment since his
cargo was due to be loaded on the last ferry for o week to Lerwick in Shetland.

He made it bu the skin of his teeth.

Ginette Crowther, Mereway's group marketing monager praised all three
drivers’ dedication and commitment: ‘It makes me proud of our industry to

see customer service atits best.”

And Mereway's Shetlandisland customers? "We were veryimpressed
with the commitment we've seen from the Mereway drivers, says o
spokesperson from Lerwick Building Supplies. "We couldn't thonk

Keith enough as our customer was delighted to get their kitchen
delivered ontime.”

Ex Pedini boss’s Milla showroom assets to be auctioned

The gssets of former Pedini UK md Darren
Miller's Mayfair Milla showroom have been
seized. They are to be sold at auctiononsite
atthe Milla premises at 22 Bruton Street.
The saleis due to take place between
13and15)anuary.

The agents, Sherlocks Auctioneers,
acting on behalf of the landlord, declined to  this occasion.
say who had taken possession of the goods
or on whose behalf they were acting.

Sister company County Bailiffs-who
seized the assets of Pedini UK in October

lost year-say they were notinvolved on

Sherlocks are also accepting private
bids for the goods, whichinclude granite-
topped Millaisland units and appliances
by Gaggenau, Miele and Wolf.

offerincludes design and installation.
Prices start at £5000 and, according to Habitat, will

“cover almost all price points in the middle to upper

sector”. All kitchens come with a five-year installation
guarantee, with carcases guaranteed for life,

Integrated appliances from AEG, Baumatic, CDA
and Neff are available too; those in AEG and Baumatic’s
premium ranges come with a free five-year parts and
labour warranty.

A kiss set in stone: The lovers’ embrace made so famous

by Gustav Klimt's masterpiece The Kiss has been beautifully
recreated in ceramic. Devon-based tile manufacturer Original Style
has crafted a hand-decorated 600 x 600mm tile of the painting.
The original is thought to be the most valuable work of art in the
world. Svitable for both kitchens and bathrooms, the opulent design,
pictured here with the Copper Chariot bath from Chadder & Co,

is layered with 24-carat gold and platinum applied to the same
areas as the original painting. It also has the textured 3D effect

of Klimt's canvas creation, which is impossible to replicate in print

New Silestone Series!

- Latest Silestone Collection- The Sport Series!

SILESTONE

by COSENTINO

www.silestone.com

» 10 Year Warranty
« Exclusive Antibacterial Protection

The Sport Series!

Demand a genuine Silestone worktop and sink. Reject all imitations
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ATLARS
FreshWater Filter Co
Tel: 0845 117 0896.
www.freshwaterfilter.com
Freshllater's Atlas model

is athree-way monobloc,
controlled by two levers:
one for selecting hot or cold
water and asmaller handle
on the spout for choosing
filtered water. A concealet
aerator ensures a steady
water flow
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running hot and cold

Todoy's generation of tops offer much more thon just running hot and
cold woter, ond most leoding bronds now offer products which con
dispense fitered cold water through the main tap. Some manufacturers,
like Triflow, withits new Quadro tap, push this concept further, offering
products that not only deliver hot. cold and filtered water within one
spout but also instantoneous, coffee-ready hot water,

Quooker is one of very few companies offering water ot 100°Cond
has a strong customer fon base including johnny Grey, Mark Wilkinson
and Laurence Pidgeon

“Sales ore very, very strong.” says Stephen johnson, md for Quooker UK
“This year we will install over 10,000 ond have over 1000 disploying
dealers. So sales are reaching bailing point!

InSinkErator’s sales and marketing o

director, Ashley Munden, oiso reports ( \ \

strong sales in the hot tap sector.
| H20TAP

"Hottop soles are up 25% on lost year's
figures for October to December il
This growth is adirect result of the
investment we have spent on develop-
ing the hot water tap category,” he says.
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Abode

special report

Tel: 01226 283 434. www.abodedesigns.co.uk

y eat desian with areat pesformance Abode’s

£ base ring whichchonges
yim blue to pink nding onthe —_—
empefature of the water, The monobloctap o -
comes in chrome and matt block hnishes; ;
o modelinelifometwith o pull-out sprag SRS
is also available o 3R > ¥
L
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Dornbracht
Tel: 02476 717 129
www.dornbrocht.co.uk

1
| ﬂ'_ -
o — 1

___‘ ‘ B . - ’ ',:
'-',, QUOOKER MODERN

T

QUARDRO CONICAL

¥ ALL-IN-ONE HYDROTAP
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In a series of virtual health checks, our web doctor monitors the pulse of one company's
online offering. This month, it's Triflow Concepts - so what's the diagnosis?

A true revolution ...

Quooker |

quooker.com

Video plays a big part in telling the Quooker story within a minimalist red-and-
white-themed rectangle that keeps things short and to the point

Topmarks Toke a gander of the demaos page. The ess lies not justin professional
Workswell bvenag vice con grasp the fundomentols of just how easy the tar
be installed and mointained thanks to concise tions on safety ond the tanks
Could do better There are hwo splosh poges ne thot determines whio
Suggesuonbox W athe bio 21 window to opent feen mou sound likea
Jreot E habit the st eentireiy, tif yow, like me, have plenty of wind

{ I 0 ( i [
Attraction factor Four stars for being small ond olmost perfectly forn
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tis never a good idea to get your unmention-

ables in a twist, not least because it makes

you walk funny. But there is one thing
guaranteed to make this practitioner’s blood
boil: the insidious doublet speak that
permeates all media and is particularly
beloved of marketing types. You know it has
got to critical levels when even the BBC can't
resist dropping the latest 'trendy’ phrase that,
for the rest of us, means very little. Try the
Beeb's latest—"life-changing injuries" -
answers on a postcard as to what injuries
aren't, in sore way, life-changing? Nowonder
Spoonerisms on Radic 4’s Today programme
get so much traction. Anything to relieve all
that po-faced earnestness!

However I must admit there is one bon mot
that has stuck in my cerebral cortex: status
stories. It came to me first from the ruby red
lips of that divider of camps and scourge

zipheaters.co.uk

insinkerator.co.uk

of rubbish service Mary Portas, who usesit to
describe those brand identities that we tell
our friends about, our new toy that makes us
feel happy and momentarily superior. Itis the
art of creating brand affinity that rubs off
because we buy into the 1dea that our new
purchase is not only a must-have creation
but a must-brag. Heritage doesn't need to be
earned over decades—get the branding right
and it can arrive almost overnight

This struck a particular chord while
perusing the month's roster, and led to the
following question: who has captured this
theory toits fullest? Triflow Concepts emerged
the overwhelming winner despite its relative
newnessin the market. The instant hot tap
is swiftly becoming a status symbol bar
none in today’s hi-spec kitchens, but as the
number of options increase, establishing a
point of difference will get harder and harder.
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fantini.it

There's a lorge contingent of Flash at
Zip HQ, mitigated by simple-to-use
menus, obliging graphics and quick-
look feoture panels for the products
Top marks A How con we help you?

o the index sends

Click here for trade/domestic
splash pages that hom
Works well Doy

alandg to o fully-fle

InN One ploce [or ZIppy Drowsing

Could do better A news ticker showing

tales from 20097 Reallu? 114]:
SuQQESIiDnbOJ(f Ouid tne Nomepag 15 i isn’t obvious hotw th

Fiosh movie be thinned, per ki SUggesﬁOl'l box [t

Navigation is easy peasy courtesy of
a simple top-right menu highlighting
waste disposers or taps. plus the all-
important ‘Where to buy' button

Top marks LUith o hard-to-spell compar

hot waoter tmpin the L
Works well LU

the moin o

out someof tf saving benefits gl
Attraction factor ot even o uear old, th
site IS matunng m T SLars

First impressions con be wrong! What
appears to be a lorgely empty site is
actually o cunning ond unusual format
that opens out like a butterfly
Topmarks Head over it

the product pooes

right. A nice chonge fromi t
Works well Fon ¢
he Wt like
w dir t
sinale-minded attitude to desian
Coulddo ef Most of us now kn
Omg utess, Dut it shoulant e necesst
Suggestion box st it tempti ¥
)0 just a bit more of the window spoce?

Attraction Factor Suylish ond ¢

wee stor

The race is on to reinvent the tap, but have these
hot water and purified water manufacturers
succeeded in reinventing the web?

wwuw.ekbbusiness.co.uk



But clever Triflow is ahead of the game.

Arevamp, or,in Triflow’s case, a va-va-vamp,
has added uncommonly-sleek Flash drop-
down menus that float at the top of the page as
if they are wall-hung, swooping up and down
main and sub menus. Just too cool for school
when set against the swathe of the mysterious
deep black background with purple accents.
Is there a better colourway to offset the
sparkling chrome wares?

This luxe look is carried through to the
individual product pages, resplendentin
their simplicity. Leaving the detail behind a
further link is almost like saying, "We know
how good this looks, so don't worry too rmuch
about the practicalities”. Triflow can get away
with this approach for two reasons: firstly,
the photography is top quality, and secondly,
the leamning curve for high-function tapsis not
as steep asif was. The sell has got much simpler.

mgsprogetti.com

MGS has gone for the white on block
classic design that shouts ltalian style
Topmarks |

roduct pogesarea

the1810company.co.uk

A sleek rectangulor design boxes in
content to keep all the elements
superbly organised

Besides, there's a mini movie to answer the
big questions about running costs, safety and
usage that are peppered with the sorts of
wordage that does hit home: “British-based
factories” and “traditional craftsmanship with
the latest technology”. It’s another important
element of successfiul status stories.

Triflow's made-over site has an inherent
status story thanks to the high-end delivery,
and doesn'tit know it. Having made first-rate
use of social networking functions on the
product pages, you can justimagine customers
posting a picture of their new tap directly from
the page. There'’s nothing like speed and ease
toaid a little brazen gloating.

With styling and storytelling as accomplished
as Triflow’s, it proves you don't have to be first
out to be first class. You just have to make sure
everyone gets the message. The Jones's must
be fuming...

gessiit
There's no denying Gessi's Italion/

lovely, tapping into the luxury vibe in

lesson In she fiting, with minimol text  Top marks Poge-turning brochures ore a swath of golden tones
I'the gubbins of features, worranty @ greot innovotior Top marks Brevity on the web should be
( details kept tidily ot ffer the applauded, and mast carp
s. Ik could be said thot It might be worth sl nline have too much podding and
S Should showw more sized sections to achieve g sm bmewasting. | 1o danger
great for trade customers,  Works well The Works well Evok
but not that helpful to the masses wias surprisingh, despite the ambi

Works well Loads fost s o cheeto
Could do better L/hat with

effectsonthe h mepog

ofter your stainles

Plastic Howd t

dodgier spelling, MGS would b splashing we

g sml relt to ron out the s

output

foce It, pan pipes don' pixeloted and homemaode -
Suggestion iesfully  Suggestion box Rat coloured light featu
derstor irowing of the Meoper| Suggestion box |

ik 18100
Could do better A Flash movie of

apertily mo

iche short e LK will have t } j0kE
orowse the sites Isn't It time we all just Ctiont Seeingis often befiey 2 SpOrton contact roster to
jesigned for the mojority of 1 Attraction factor 5o ) Consumers will frun ou
Attraction Foctor Darklu appealing but be finished up, such ¢ <list Attroction factor 2
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Gluooker
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English affair is a high-end, minimalist

Want your website reviewed?

Send your request for g complimentory website review to

goeratclife@burdomagozines.co.uk

O FreshWater o

freshwaterfilter.com itho.co.uk
Strong branding sometimes gets lost
in a cluttered site thot would benefit
from rationalised sectioning

Perhaps the translation from Dutch to
English is to blome for strange turns of
phrase throughout the site. Would you

Top marks There is much effort to giv know what ‘Assortment’ meant?

I ite g mogozine ook ond feel, Witk Topmgﬁ(s":..- nctionalitly section

Did you know' panels ond eosy-to-digest ontoins o nifty step-bu=step demo of

facts to help T [ oW the tops wortk tha sy tofol

products key selling point Works well Itho has embirocer

Works well An unusual mix of markatir g multimedia and understands that brief

narrotive ond virtual shogitont novias and diograms halp tell the stoi

Could do better Banner ods for nutrition  Could dobetter Once you click intathe

experts should moke sepse, but could nfartunotely nomed Kitchen Comfort
he messaoe r U plete the

brond products. Lon it be worth it (5]

Suggestion box | Ising imoges rarhe )

than amix of text and gro sspell

chisaster for seqrch engines whick ] K

: Keworas it ercoiny 5 0 1

LOIth having o guick repg to saly ) . e

Attraction foctor A busy centrol section ideathat the H20 is somehiow lacking

nthe homepaqe lets the clear-minded Attraction Factor Highly unlikely to ger

1gvigation dowrt Two st the juicas fowing

Speed is of the essence on Quooker's seemingly sparse site which is actually
loden with information. The trick here is crystaliising all the dato into very
small bite-sized chunks - vitol when the design offers limited room to
manoeuvre. Product pages feature the bare necessities, such as images of
the avoilable finishes and a link to usage diagrams and text thot outlines the
main features. Prices ore corralled onto one easy-to-read table, the some
brevity also coming into ploy on the ‘Safety’ poge, which says it oll in three
finely-tuned sentences
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